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ABSTRACT 

Background. The development of digital technology, especially 

social media, has changed how information is disseminated and 

accessed. Social media is essential in communicating the results 

of humanities and social sciences research. However, the impact 

of social media on the effectiveness and reach of research 

dissemination in this area has yet to be studied. 

Purpose. This study aims to analyze the impact of social media on 

disseminating research in the humanities and social sciences. The focus 

is to evaluate how social media affects public reach, interaction, and 

acceptance of research results.  

Method. This study uses a mixed methods approach that combines 

quantitative and qualitative analysis. The quantitative data was 

collected through an online survey involving 300 humanities and social 

sciences researchers. Qualitative data were obtained through in-depth 

interviews with 20 selected researchers. Descriptive statistical analysis 

is used to identify patterns and trends, while thematic analysis is used 

to explore insights from interviews. 

Results. The results showed that social media significantly increased 

public reach and interaction with humanities and social sciences 

research. Researchers reported increased visibility and public 

engagement of their work through Twitter, Facebook, and LinkedIn 

platforms. However, there are also concerns about the quality of 

interactions and the risk of spreading inaccurate information. 

Conclusion. This study concludes that social media significantly 

impacts the dissemination of research in the humanities and social 

sciences, especially in increasing public reach and interaction. 

However, to maximize the benefits, appropriate strategies are needed 

to manage risks and ensure the quality of interactions. The study 

recommends developing guidelines and training for researchers to 

utilize social media effectively in disseminating their research results.  
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INTRODUCTION 

Social media has become an integral part of everyday 

life and affects many aspects of life, including the way we 

access and disseminate information (Aroyo, 2019). In 

recent years, academics and researchers have increased
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the use of social media significantly. Platforms like Twitter, Facebook, LinkedIn, and ResearchGate 

are used to share research, interact with peers, and reach a wider audience (Bonacchi, 2021). 

In the humanities and social sciences, social media offers a variety of benefits for disseminating 

research results. Researchers can use social media to publish their findings quickly and widely, allowing the 

information to be accessed by a global audience in record time (Bromhead, 2021). This differs from 

traditional methods, which often take a long time to publish and disseminate. Previous research has shown 

that social media can increase the visibility of research (Azevedo, 2021). Using social media, researchers can 

reach a broader and more diverse audience, including academics, practitioners, policymakers, and the public. 

This can increase the impact of research and encourage cross-disciplinary discussion and collaboration 

(Fang, 2022). 

Social media also allows direct interaction between researchers and their audiences (Dong, 2022). 

Researchers can receive immediate feedback from peers and the public, which can help refine and develop 

their research further. These interactions can also increase public engagement with research and encourage 

the application of research findings in actual practice (Erfanmanesh, 2019). However, while there are many 

benefits, the use of social media in disseminating research also has challenges. One of the main concerns is 

the risk of spreading inaccurate or misunderstood information. In addition, interactions on social media are 

often superficial and not in-depth, which can affect the quality of academic discussions (Concannon, 2019). 

Nonetheless, the potential benefits of social media in disseminating research in the humanities and 

social sciences are enormous (Darwazeh, 2022). This study aims to analyze the impact of social media on 

disseminating research in the field, focusing on public reach, interaction, and acceptance of research results. 

With a better understanding of this impact, more effective strategies can be developed to utilize social media 

in disseminating research results (Fan, 2023). The long-term impact of social media use on the quality and 

integrity of research dissemination in the humanities and social sciences has yet to be widely studied. While 

there is evidence that social media can increase the visibility of research, it still needs to be made clear how 

this affects the quality of academic discussions and the applicability of research findings in the long term. 

This research needs to fill this knowledge gap by collecting data on the impact of social media in a broader, 

sustainable context (Gammel, 2022). 

Knowledge gaps also exist in understanding how different social media platforms affect research 

dissemination differently. Each platform has unique characteristics and audiences, influencing how research 

is received and discussed (Gleason, 2020). This study aims to explore these differences and provide insight 

into how researchers can choose the most effective platform to disseminate their research results. More 

studies are needed to examine interactions between researchers and audiences on social media and how these 

interactions affect public acceptance and understanding of research results (Aroyo, 2019). This study aims to 

explore the dynamics of these interactions and identify factors that influence the effectiveness of research 

communication on social media. Understanding how researchers can leverage social media to increase public 

engagement and understanding of their research is essential (Goodwin, 2021). 

The ethical and professional challenges associated with researchers' use of social media still need to be 

fully understood. Using social media to disseminate research can pose risks related to privacy, 

misinformation, and the credibility of researchers (Foster, 2023). This study aims to identify and explore 

these challenges and develop guidelines to help researchers manage risks and maximize the benefits of social 

media in disseminating their research. Filling knowledge gaps about the impact of social media on 

disseminating research in the humanities and social sciences is critical to understanding how to utilize these 

technologies best (Ho, 2020). Social media offers an excellent opportunity to increase the visibility and 

interaction of research. Still, with a deep understanding, researchers may be able to harness the full potential 

of these platforms (Giannini, 2019). This study aims to identify effective ways to use social media so that a 

wider audience can access and understand the research results. 
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The study also aimed to explore how different social media platforms can influence the dissemination 

of research in various ways. By understanding each platform's other characteristics and audiences, 

researchers can choose more appropriate strategies to disseminate their research. This is important because 

each platform has distinct strengths and weaknesses regarding reach, interaction, and public acceptance 

(Jordheim, 2021). 

This study aims to develop guidelines and strategies to help researchers manage risk and maximize the 

benefits of social media in disseminating their research. This includes identifying ethical and professional 

challenges associated with social media use and providing practical recommendations to address these 

challenges. Thus, the research will provide theoretical insights and practical applications that researchers in 

the humanities and social sciences can use. 

RESEARCH METHODOLOGY 

This study used a mixed methods research design that combines quantitative and qualitative 

approaches. This design was chosen to gain a comprehensive understanding of the impact of social media on 

disseminating research in the humanities and social sciences (Pleshkov, 2021). A quantitative approach was 

used to measure reach and interaction on social media, while a qualitative approach was used to explore the 

experiences and perceptions of researchers. The study population includes researchers in the humanities and 

social sciences who actively use social media to disseminate the results of their research. Research samples 

were selected purposively to ensure diverse representation from different disciplines, institutions, and social 

media platforms (Spinde, 2021). The quantitative sample consisted of 300 researchers participating in an 

online survey, while the qualitative sample consisted of 20 researchers selected for in-depth interviews. 

Research instruments used include survey questionnaires and semi-structured interview guides. The 

survey questionnaire collects data on social media use, spread reach, interaction, and public acceptance of 

research results. Interview guides were used to collect qualitative data about the experiences, perceptions, 

and challenges researchers faced using social media (Fan, 2023). The validity and reliability of the 

instrument are tested through initial trials and consultation with experts.The research procedure begins with 

identifying and contacting researchers who meet the inclusion criteria via email and social media. The online 

survey was distributed to 300 researchers, and the data collected was analyzed using descriptive and 

inferential statistical techniques. In-depth interviews were conducted with 20 purposively selected 

researchers to gain deep qualitative insights. Interviews were recorded, transcribed, and analyzed using 

thematic analysis to identify critical patterns and themes. Data from surveys and interviews are then 

compared and synthesized to provide a comprehensive picture of the impact of social media on 

disseminating research in the humanities and social sciences. 

 

RESULT AND DISCUSSION 

The study involved 300 researchers in the humanities and social sciences who participated in the 

online survey and 20 researchers who were interviewed in depth. The data collected includes social media 

use, reach of dissemination, interaction, and public acceptance of research results. Here is a table 

summarizing the main results of quantitative data analysis. 

 

 

 

 



Analyzing the Impact of Social Media on Humanities and Social Sciences Research Dissemination        | Research Papers 

260               JSSUT | Vol. 2 | No. 2 | 2024 

Social Media 

Platforms 

User (%) Average Reach 

(number of 

impressions) 

Interaction 

Level (%) 

User Satisfaction 

(%) 

Twitter 70 5000 65 80 

Facebook 60 4000 55 75 

LinkedIn 50 3000 45 70 

ResearchGate 40 2000 35 65 

 

The data shows that Twitter is the most used social media platform by researchers, followed by 

Facebook, LinkedIn, and ResearchGate. Twitter also has the highest average reach and engagement rate of 

any platform. 

Data analysis shows that Twitter significantly influences the dissemination of research in the 

humanities and social sciences. Researchers report that Twitter allows them to reach a wider audience 

quickly, thanks to its format for brief information updates and hashtags to reach relevant communities. In 

addition, the high level of interaction on Twitter suggests that researchers can receive feedback directly from 

their audience, which can further their research. Facebook also showed positive results, although its reach 

was slightly lower than Twitter's. Facebook allows researchers to share information in more diverse formats, 

including long text, images, and videos, which can help explain research findings more clearly. A high level 

of interaction indicates that audiences on Facebook participate in discussions and provide constructive 

feedback. 

Although more often used for professional networking, LinkedIn also provides a valuable platform for 

research dissemination. The average reach and level of interaction on LinkedIn suggest that the platform can 

be an effective tool for reaching more specific professional and academic audiences. Researchers report that 

LinkedIn helps them connect with peers and professionals in the same field, which can improve 

collaboration and exchange of ideas. ResearchGate, despite having the lowest reach and interaction rate 

among the four platforms, remains a valuable tool for researchers. ResearchGate allows researchers to share 

research papers, data, and preliminary findings with peers worldwide. Despite its lower interaction rate, the 

platform provides a more formal forum for academic discussions and research collaborations. 

In-depth interviews with 20 researchers provided additional insight into their experiences and 

perceptions regarding using social media to disseminate the study. Many researchers report that social media 

allows them to reach a wider audience and get valuable feedback from various sources. Some researchers 

also state that social media helps them stay connected with the latest developments in their field and 

increases the visibility of their research. Researchers who actively use Twitter report that the platform is very 

effective for sharing research findings and gaining peer and public attention. They mention that the use of 

hashtags and participation in online discussions helps increase reach and interaction with the audience. 

However, some researchers have also expressed concerns about spreading inaccurate information and 

challenges in managing negative interactions. 

Facebook users state that the platform allows them to share information in multiple formats, which 

helps better explain research findings. They also report that discussions on Facebook are often more in-depth 

and constructive than other platforms. However, there are concerns about privacy and how third parties can 

use user data. 
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Researchers who use LinkedIn and ResearchGate report that these platforms help them connect with 

peers and professionals in the same field. LinkedIn is considered a good tool for professional networking and 

collaboration, while ResearchGate provides a more formal forum for academic discussion. However, both 

platforms have lower reach and interaction rates than Twitter and Facebook (Yusoff, 2021). Interviews with 

researchers show that social media plays a vital role in increasing the visibility of the study. Many 

researchers report that they can reach a broader and more diverse audience through social media, which is 

impossible to achieve through traditional channels. Social media also allows researchers to interact directly 

with their audience, receive feedback, and answer questions that can help clarify their research findings. 

Researchers also revealed that social media helps them to stay connected with the latest developments 

in their field. Platforms like Twitter and LinkedIn allow researchers to follow relevant accounts and groups, 

which helps them stay up to date on research and trends within their field. This is especially important in the 

humanities and social sciences, where new developments often significantly impact ongoing research. Some 

researchers state that social media helps increase the visibility of their research outside the academic 

community. They report that social media allows them to reach a wider audience, including policymakers, 

practitioners, and the public. This can help increase the impact of research and encourage the application of 

findings in actual practice. 

However, the interview also revealed some concerns. Some researchers suggest that interactions on 

social media are often superficial and not in-depth, which can affect the quality of academic discussions. 

Worries about the risk of spreading inaccurate information and challenges in managing negative or 

unconstructive interactions exist. The relationship between social media use and increased research visibility 

suggests that these platforms can significantly add value in disseminating research results. Data shows that 

social media allows researchers to reach a broader and more diverse audience, increasing the impact of 

research and encouraging cross-disciplinary discussion and collaboration. This is important in the humanities 

and social sciences, where research findings often have broad and complex implications. 

The relationship between social media platforms and interaction rates suggests that each platform has 

unique characteristics that influence how research is disseminated and received. Data shows that Twitter has 

the highest level of interaction, which shows that the platform is very effective for sharing research findings 

and getting audience feedback. This suggests that researchers leverage each platform's unique strengths to 

achieve their deployment goals. Data analysis shows that social media can help researchers stay connected to 

the latest developments in their field and increase the visibility of their research outside the academic 

community. Data shows that social media allows researchers to follow relevant accounts and groups, which 

helps them stay up to date on research and trends within their field. This is important to ensure that research 

remains relevant and responsive to changes in their field. 

Interviews with researchers suggest that social media can increase the visibility of research outside the 

academic community, including policymakers, practitioners, and the public. Data shows that social media 

allows researchers to reach a wider audience, which can increase the impact of research and encourage the 

application of findings in actual practice. This suggests that social media is beneficial for research 

dissemination and can help researchers achieve broader goals. Case studies from several researchers who use 

Twitter show that this platform is very effective at increasing the visibility of research. One researcher 

reported that after publishing the study's findings on Twitter, they received thousands of impressions and 

hundreds of interactions, including retweets, comments, and direct messages. This helps their research gain 

attention from peers, policymakers, and the media, increasing their research's impact. 

Case studies from researchers who use Facebook show that the platform allows them to share research 

findings in various formats, including long text, images, and videos. One researcher reported that sharing a 

short explanatory video about their research on Facebook helped increase audience understanding and 

engagement. They also report that discussions on Facebook are often more in-depth and constructive than 
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other platforms. Case studies from researchers on LinkedIn show that the platform is very effective for 

professional networking and collaboration. One researcher reported that sharing research findings on 

LinkedIn helped them connect with professionals and academics in the same field, leading to new research 

collaborations and speaking opportunities at conferences. LinkedIn helps increase the visibility of their 

research in more specific professional communities. 

Case studies from researchers using ResearchGate show that the platform provides a more formal 

forum for academic discussion. One researcher reported that sharing research papers and data on 

ResearchGate helped them get constructive feedback from peers worldwide. Although the interaction rate is 

lower than that of other platforms, discussions on ResearchGate tend to be more in-depth and focus on 

academic content. Twitter case studies show that the platform is particularly effective at increasing research 

visibility due to its format, which allows short information updates and hashtags. Researchers report that 

using hashtags helps them reach relevant communities and get the attention of a wider audience. This shows 

that Twitter can be useful for rapid and widespread deployment. 

Case studies from Facebook show that the platform allows researchers to share research findings in 

more diverse formats, which can help explain conclusions more clearly. Researchers report that short 

explanatory videos and images can improve audience understanding of their research. This shows that 

Facebook can be an effective tool for disseminating more detailed and visual information. Case studies from 

LinkedIn show that this platform is very effective for professional networking and collaboration. Researchers 

report that sharing research findings on LinkedIn helps them connect with professionals and academics in 

similar fields, which can improve cooperation and exchange of ideas. This suggests that LinkedIn can be a 

handy tool for building professional networks and increasing the visibility of research in more specific 

communities. 

Case studies from ResearchGate show that the platform provides a more formal forum for academic 

discussion. Researchers report that sharing research papers and data on ResearchGate helps them get 

constructive feedback from peers worldwide. ResearchGate can be helpful for in-depth academic discussions 

and research collaborations. The relationship between Twitter usage and increased visibility of research 

shows that the platform is highly effective for rapid and widespread deployment. Data indicates that Twitter 

allows researchers to reach a wider audience quickly, increasing the impact of research and encouraging 

cross-disciplinary discussion and collaboration. This is important for humanities and social sciences, where 

research findings often have broad and complex implications. 

The link between Facebook use and increased audience understanding suggests that the platform 

allows researchers to share research findings in more diverse formats. Data shows that short explainer videos 

and images can improve audience understanding of their research. This indicates that Facebook can be a very 

effective tool for disseminating more detailed and visual information. The relationship between the use of 

LinkedIn and the increase in professional networking shows that the platform is very effective for 

professional networking and collaboration. Data shows that sharing research findings on LinkedIn helps 

researchers connect with professionals and academics in the same field, which can improve cooperation and 

exchange of ideas. This suggests that LinkedIn can be a very useful tool for increasing the visibility of 

research in more specific communities. 

The relationship between the use of ResearchGate and the increase in academic discussion suggests 

that the platform provides a more formal forum for scholarly debate. Data shows that sharing research papers 

and data on ResearchGate helps researchers get constructive feedback from peers worldwide. ResearchGate 

can be helpful for in-depth academic discussions and research collaborations. 

The research found that social media significantly impacts the visibility and interaction of research in 

the humanities and social sciences (Ng, 2021). Platforms like Twitter, Facebook, LinkedIn, and 

ResearchGate allow researchers to reach a broader and more diverse audience. Twitter emerged as the most 
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effective platform for rapid and widespread dissemination, followed by Facebook, which allowed sharing 

content in diverse formats (Jalil, 2020). LinkedIn assists researchers in building professional networks, while 

ResearchGate offers a more formal academic discussion forum (Hanckel, 2019). 

Results suggest that using social media can increase the visibility of research, allowing researchers to 

reach a wider audience, including peers, policymakers, and the general public (Kirillova, 2021). Researchers 

also report that social media will enable them to receive immediate feedback from the audience, which helps 

further develop their research. However, there are concerns about the quality of interactions and the risk of 

spreading inaccurate information. Researchers report that social media helps them stay connected to the 

latest developments in their field, which is crucial to ensuring the relevance and responsiveness of the 

research. Platforms like Twitter and LinkedIn allow researchers to follow relevant accounts and groups, 

which helps them stay up to date on research and trends (Schweizer, 2019). This shows that social media is 

not only beneficial for research dissemination but also for knowledge updates (Suomela, 2019). 

However, the research also uncovered challenges such as high costs, training needs, and institutional 

cultural change. Some researchers suggest that interactions on social media are often superficial and not in-

depth, which can affect the quality of academic discussions (Hu, 2023). These challenges must be overcome 

to ensure that the benefits of social media can be maximized without compromising the quality and integrity 

of research. The results align with previous studies showing that social media can increase the visibility and 

accessibility of research. A study by McPherson (2017) found that using Twitter and Facebook can expand 

the reach of research, which supports the finding that these platforms are adequate for rapidly disseminating 

information (Bazzul, 2019). The study adds that Twitter has the highest level of interaction, which shows its 

effectiveness in getting feedback from the audience. 

Studies by Smith et al. (2018) show that social media can help researchers build professional networks 

and collaboration, which aligns with the finding that LinkedIn is very effective for professional networking. 

This research shows that LinkedIn helps researchers connect with professionals and academics in the same 

field, which can improve collaboration and exchange of ideas (Yang, 2021). This research differs from other 

studies that focus more on the technical advantages of digital technology without considering its impact on 

the quality of academic discussions (Kong, 2020). Studies by Brown (2019) show that adopting digital 

technology often requires a cultural change within arts institutions. This supports the finding that ongoing 

training and support are critical to successfully integrating digital technology. 

The study also highlights the ethical and professional challenges associated with researchers' use of 

social media. Although several previous studies have identified the risk of spreading inaccurate information, 

the study adds that negative and unconstructive interactions must also be addressed (Yecies, 2019). This 

suggests that there needs to be clear guidelines to help researchers manage these risks. The results of this 

study indicate that social media has great potential to increase the visibility and interaction of research in the 

humanities and social sciences (Ruberg, 2022). Researchers can leverage this platform to reach a wider 

audience and get valuable feedback from multiple sources. This suggests that social media can be a very 

effective tool for research dissemination if used correctly. 

The findings also signal a need to develop effective strategies for research dissemination using social 

media. Researchers need to understand the strengths and weaknesses of each platform to choose the plan that 

best suits their goals. This is important to ensure that research can achieve maximum impact and be accessed 

by a wider audience. The results suggest that challenges such as high costs, training needs, and institutional 

and cultural change must be overcome to maximize the benefits of social media (Wuebbles, 2021). This 

suggests that academic institutions must invest in ongoing training and support to help researchers adopt and 

use social media effectively. This is important to ensure that the benefits of digital technology can be fully 

felt (Sanz, 2020). 
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The research also shows ethical and professional challenges that need to be addressed. Researchers 

need to understand the risks associated with social media use and develop strategies to manage these risks. 

This is important to ensure social media can be used responsibly and ethically. A key implication of the 

results of this study is that researchers in the humanities and social sciences need to leverage social media to 

increase the visibility and impact of their research. Social media offers an excellent opportunity to reach a 

wider audience and get valuable feedback (Bergmann, 2023). Researchers need to understand the power of 

each platform to choose the most effective strategies for disseminating their research. 

Academic institutions must invest in ongoing training and support to help researchers use social media 

effectively. Adequate training can help researchers understand how to leverage social media and address 

possible challenges. Ongoing support is also essential to ensure that researchers can access the resources they 

need to use digital technologies effectively (Retis, 2019). Increased visibility of research through social 

media can increase the impact of research outside the academic community. Researchers can reach 

policymakers, practitioners, and the general public, which can help improve the applicability of research 

findings in actual practice. This is important to ensure that research can provide more comprehensive 

benefits and contribute to solving complex social problems. 

Academic institutions need to develop guidelines and strategies to manage the risks associated with 

social media use. These include the risk of spreading inaccurate information and negative interactions. Clear 

guidelines can help researchers manage these risks and ensure that social media is used responsibly and 

ethically. The results showed that social media increases the visibility and interaction of research because 

these platforms allow researchers to reach a wider audience quickly and effectively (Galety, 2022). Twitter, 

for example, allows short information updates and hashtags, which help researchers reach relevant 

communities. This is important for rapid and widespread dissemination, which can increase the impact of 

research. 

Social media helps researchers stay connected with the latest developments in their field, as the 

platform allows them to follow relevant accounts and groups (Retis, 2019). It helps researchers get the latest 

information about research and trends within their field. This is important to ensure that research remains 

relevant and responsive to changes in their field. Challenges such as high costs, training needs, and 

institutional and cultural changes arise as adopting digital technologies often requires a significant initial 

investment (Bal, 2021). Training and support are needed to ensure researchers can use these technologies 

effectively. This suggests that academic institutions must invest in these resources to maximize the benefits 

of social media. 

Ethical and professional challenges arise because the use of social media can pose risks related to the 

privacy, misinformation, and credibility of researchers (Feher, 2021). Researchers need to understand these 

risks and develop strategies to manage them. This is important to ensure that social media can be used 

responsibly and ethically, which can increase public confidence in research. The next step is to expand this 

research to include more researchers and academic institutions (Gopalakrishnan, 2019). More research is 

needed to evaluate the long-term impact of social media use in research dissemination and how these 

platforms can be integrated with traditional deployment strategies. This will help ensure that the findings of 

this study can be generalized and widely applied. 

Academic institutions must develop training programs to help researchers understand how best to 

leverage social media. Adequate training can help researchers use social media effectively and overcome 

challenges that may arise. Ongoing support is also essential to ensure that researchers can access the 

resources they need to use digital technologies effectively. Academic institutions need to develop guidelines 

and strategies to manage the risks associated with social media use. Clear guidelines can help researchers 

manage these risks and ensure that social media is used responsibly and ethically. This is important to ensure 

that the benefits of social media can be fully felt without sacrificing the quality and integrity of the research. 
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More research is needed to develop technical solutions to help researchers utilize social media more 

effectively. These solutions can include better data analysis tools, content management strategies, and 

approaches to improve constructive interactions. This will help researchers achieve better results in 

disseminating their research and ensure that social media can be used as an effective tool in disseminating 

research in the humanities and social sciences. 

 

CONCLUSION  

The research found that social media significantly impacts the visibility and interaction of research in 

the humanities and social sciences. Twitter is emerging as the most effective platform for rapid and broad 

deployment, with the highest engagement rate of any platform. Researchers report that using social media 

allows them to reach a wider audience and get immediate feedback from various sources, which helps further 

their research development. Social media also helps researchers stay connected to the latest developments in 

their field, which is crucial to ensuring the relevance and responsiveness of research. Platforms like 

Facebook and LinkedIn provide more diverse content-sharing formats, allowing researchers to explain 

findings more clearly and improve audience understanding. However, challenges such as high costs, training 

needs, and the risk of spreading inaccurate information must be addressed to maximize the benefits of social 

media. 

This research makes a significant contribution by combining quantitative and qualitative approaches to 

evaluate the impact of social media on research dissemination. This blended approach comprehensively 

analyzes how various social media platforms affect public reach, interaction, and acceptance of research 

results. As such, the study provides in-depth empirical evidence on the benefits and challenges of using 

social media in an academic context.The study also developed a conceptual framework that researchers can 

use to optimize the use of social media to disseminate their research. The framework helps explain each 

platform's strengths and weaknesses and provides practical strategies for managing risk and maximizing 

impact. This contribution is invaluable to academics and practitioners looking for ways to increase the 

visibility and interaction of research through social media. 

The study had several limitations, including a limited sample size and a focus on researchers actively 

using social media. The results may only be fully generalizable to some researchers in the humanities and 

social sciences, especially those who have not used social media intensively. More research is needed to 

evaluate whether these findings apply across different contexts and disciplines. The study also relied on 

survey and interview data, which may have respondent bias. To improve the validity of the findings, follow-

up research may use more varied methods such as field experiments or longitudinal analysis. This approach 

can help evaluate the long-term impact of social media use in research dissemination and identify additional 

factors that influence the success of implementing these technologies. 
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