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this application is beneficial for educators in developing video-based
learning for agidah moral learning media. With that in mind, this study

\ aims to determine the benefits of video in learning agidah morals.
Learning Agidah Akhlak often bored students because educators only
use the lecture method without creativity to develop more effective and
innovative learning. The type of method used in this research is
quantitative by conducting surveys and interviews with teaching staff.
The results of this study explain that video-based technology can help
learn agidah morals. This study concludes that educators can take
advantage of videos for teaching moral principles based on evidence of
student achievement and increased interest in learning, for this video-
based technology can be used by any educator. The limitation of this
research is that the researcher only researches agidah moral subjects
using video. The researcher hopes that future researchers will develop
this strategy in other topics to get maximum results.
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INTRODUCTION

Technology and the internet are a set of networks related to the social,
educational, political, entertainment, and work environment in daily use (Harris et al.,
2019; Vial, 2019; Wosik et al., 2020). as a form of utilization by humans in their daily
activities. This technology develops following the progress of human resources, which
are increasingly advanced. In the field of education, this technology is essential as a
means of supporting learning in order to improve the quality and learning abilities of
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students. Education at this time needs the use of quality technology and can show a
person's ability to solve problems related to learning (Ching et al., 2018; Tao et al.,
2018; Wang et al., 2018). along with that, using technology helps students become
proficient in their skills. Technology as a means of supporting education. It can give
students more practical skills and intellectual knowledge about technology.

The development of technology makes an innovation in its utilization as a
quality educational facility (Scott Kruse et al., 2018; Song et al., 2020; Vial, 2019).
Technology also helps educators in evaluating students to maximize understanding of
student implementation. The primary purpose of technology for the education sector is
to learn to solve problems and facilitate and improve one's ability to learn (Benjamin,
2020; Kim et al., 2020; Martinez et al., 2021) as a support in an exciting and interactive
educational process. Technology in education has become a place or source for
exploring education-related matters. In self-learning, technology is critical because it
can provide convenience in the learning process, with the existence of technology as a
learning medium can help make the teaching process more exciting and enjoyable.

Learning media can be used to convey messages and stimulate the thoughts,
feelings, attention, and willingness of students so that they can encourage the learning
process (Ching et al., 2018; Dhahir, 2020; Wang et al., 2018). Different media types
enhance the learning experience so that it becomes concrete. Teaching using media does
not only use words. So that there are more effective learning outcomes for students. In
learning media, an essential function is a teaching aid that also affects the conditions
and learning environment set up and created by the instructor. (Ntobuo et al., 2018;
Perrotta & Williamson, 2018; Wijaya, 2019). Using learning media at the teaching
orientation stage will significantly help the effectiveness of the learning process. Apart
from arousing student motivation and interest, instructional media can also help
students improve their understanding and present information excitingly.

Technology in learning media to support learning also facilitates Agidah Akhlak's
education (Bétrancourt & Benetos, 2018; D’Alonzo & Tegmark, 2022; Parong &
Mayer, 2021). The moral creed is a conscious effort to prepare students to understand,
be skilled at carrying out, and practice the Islamic religion through educational
activities. Agidah Akhlak education has an essential role in shaping student behavior
because, with Agidah Akhlak education, students are not only directed to happiness in
life in this world but also to achieve happiness in life in the hereafter. Agidah Akhlak
education can achieve a balanced mindset regarding physical and mental progress,
balance the relationship between humans in social life and their environment, and the
relationship between humans and God. (Bostock et al., 2018; Klaus & Manthiou, 2020;
von Ungern-Sternberg & Sommerfield, 2021). For this reason, it is hoped that education
on agidah morals can bring students good morals. So that students have abilities that are
superior to others.

Educators only use blackboards and books, thus making learning uninteresting.
This is one of the causes of student boredom in the learning process, where students



should be able to contribute to learning correctly so that students become active and
enthusiastic about learning. (Baena-Extremera et al., 2018; Blasing et al., 2018;
Skulmowski, 2022). In this case, the educator plays a significant role in a set of
performances and the actions of his students based on reciprocal relationships that take
place in educational situations to achieve specific goals, where the interaction or
reciprocal relationship between teachers and students is one of the main requirements
for the learning process to take place. (Amo et al., 2018; Lin & Yeh, 2022; Tomasik et
al., 2021). Educators in learning should be able to utilize technology and visual media,
namely in the form of learning using videos to attract students' learning interest.

In the implementation of learning, visual media also has significant meaning
because, in this learning, there needs to be more clarity about the material being
conveyed. It can be helped by presenting the media as an intermediary. (Rachmadhany
et al., 2018; Setiawan & Ari Oka, 2020; Winarto et al., 2020). Visual media are used as
teaching aids. These aids in learning include all the tools that can assist the learning
process so that students become more effective and efficient in class. By utilizing
technology in the form of videos, it is hoped that learning will be more attractive, easier
to understand, save time and effort, and learning outcomes will be more meaningful
(Faisal & Kisman, 2020; Jabeen et al., 2019; Jankovi¢ et al., 2019). So using this visual
type method will greatly facilitate the learning system that will be carried out. Learning
media is also a link for the use of technology in educational facilities that are more
effective and efficient as well as intellectual quality.

Meanwhile, according to Muhammad, 'the main function of learning media is as a
teaching aid which also influences the climate, conditions, and learning environment
arranged and created by the teacher." The use of learning media at the teaching
orientation stage will significantly help the effectiveness of the learning process and the
delivery of messages through the learning content at that time (Ardiansah, 2018;
Darmuki, 2020; Rosmaya et al., 2019). In addition to arousing student motivation and
interest, increasing understanding makes exciting and reliable data easier, facilitates
data interpretation, and condenses information.

Based on the results of research that are relevant according to Kusdandi & Sutibjo
in their article entitled 'Video-based learning media, this video-based technology makes
it very easy for educators to provide an understanding of the material to students to
support higher quality and quality education to be carried out in the learning process at
today'. Because video-based learning is a form of creativity for educators to create a
more exciting learning system (Fatmawati et al., 2018; Gazali & Nahdatain, 2019;
Widad et al., 2021). The use of videos for learning is very accurate for delivering
material so that it can be understood. Students will prefer learning tools such as videos,
especially if they can be displayed with more interesting creations and innovations.
Moreover, the students themselves will understand learning more quickly if it is
displayed and conveyed using the video method.

RESEARCH METHODOLOGY



The method used for research on video-based teaching of agidah morals is one of
the schools that will be studied quantitatively by distributing survey questionnaires to
educators (Couto et al., 2021; Kumar Basak et al., 2018; Mitchell et al., 2018). The
purpose of this method is to observe and analyze how the teaching staff utilizes this
application media at the school concerned. The research was conducted at the beginning
of the odd step of learning at school. To find out to what extent educators use this media
in creating learning with video application media for more exciting learning to be
displayed to students. Along with the survey being carried out, it will be known how the
educators at the school concerned can utilize video to support the current learning
period.

The source of this research was obtained from the results of a questionnaire
filled in by educators who taught at the school concerned and interviews conducted with
educators who taught at the school. (Herman et al., 2018; Rasmitadila et al., 2020;
Vasconcellos et al., 2020). Research is practical later by researchers to be able to
describe the percentage results obtained in the research that has been done. There will
also be attached how respondents from students who were surveyed about the use of
video in learning agidah morals as a form of using technology. So if it has been
attached, it will be known how the respondents from all educators regarding learning
agidah morals using video-based supporting technology. As well as how learning media
using video can increase the creativity of students in absorbing the learning that will be
given by educators later.

The research results were in the form of questionnaires filled in and collected by
the researchers and interviews carried out by the researchers with the teaching staff at
the school concerned. Before distributing the questionnaires to the teaching staff, the
researcher revised the questions that would be asked later to the educators who were
experts in media literacy for the research being carried out. This is to get good
respondents from the school in question or educators who were there at the time of the
research about the questions to be asked. The questions attached to the questionnaire are
closely related to learning agidah morals using video-based technology to support
learning. Here the researcher hopes to get a good response from the respondents so that
it can be easier to research Learning Akhlak with the Utilization of Video-Based
Technology to support learning.

The research data that has been collected will later be analyzed using a
quantitative method so that you can see how far each percentage of the question grids
has been attached to the questionnaire that has been distributed online via Google, then
the percentage or number of people who chose the option. What has been obtained will
be elaborated through discussions with expert opinions and corrections with the
previous relevant and correct research, which can be used as a reference and guide. In
the discussion, the results of this study will be elaborated on and explained how the
responses from respondents are in the form of diagrams and conclusions of existing
research. The main objective of this research is to support Akhlak Agidah Learning by



Utilizing Video-Based Technology in enhancing video-based learning by developing
applications as learning media throughout schools or levels of education.

RESULT AND DISCUSSION

After the research was carried out using quantitative methods, the researchers
obtained survey results from the staff of the respondents who had been studied. The
results of a survey have been obtained in research conducted on how the video-based
technology utilization model in learning agidah morals. This media is also analyzed to
find out how far it is used and utilized so that it can run optimally and effectively. From
the results of the data obtained, it can be seen and concluded that with the existence of
video-based technology as a means of supporting learning agidah morals, the use of
video-based technology can make it easy for students to understand learning material
and make it easier for educators to transfer their knowledge to students. Using video-
based technology, researchers have made observations by distributing online-based
questionnaires. Researchers also know that the school in question has adjusted the
learning media that will be used.

Based on the description above, there are many facilities provided by Learning
Moral Beliefs Using Video-Based Technology, so this application is used by many
people, especially at the educational level in the learning process. The success of the
one-way or two-way online learning process is determined by using technology to
provide interaction services between teachers and students. Digital platforms provide
the means that support the interaction in learning morals with different equipment
according to the purpose of the interaction to be achieved. Learning Moral Beliefs
Using Video-Based Technology greatly supports students in learning and makes it easy
to understand lessons through videos. Researchers here have surveyed by distributing an
online-based questionnaire through Google form to determine the extent to which the
Learning of Moral Beliefs Using Video-Based Technology supports online learning.
The following questionnaire research data will be attached as follows:

Students and educators like Akhlah Faith learn by utilizing video-based
technology.
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From the distribution of the questionnaire above, the researcher has obtained the
results and responses from the survey, 37 out of 50 people who voted agree that
learning agidah akhlah by utilizing video-based technology makes it easier for students
and teaching staff to understand the material conveyed by educators and students prefer
understanding videos when delivering material compared to the teacher who explained
using the lecture method in the class, 1 out of 50 people who chose not to agree, it is
possible that the respondent’s understanding of the material has not been able to use
technology such as video. However, the respondent understands better how the teacher
explains lessons using the lecture method. Learning agidah akhlah using video-based
technology is more effective and efficient in the learning process. This agidah akhlah
material is better used with video-based technology because the material is very
complicated to understand.

The utilization of video-based technology can have a positive impact on students
and educators.
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From the distribution of questionnaires conducted, researchers have obtained
survey results regarding the use of video-based technology that can positively impact
students and educators. It is known that 34 people agree that this use positively impacts
students and educators. Because the use of video technology is more practical to use to
understand learning, especially for material that is difficult for students to understand,
using the media will make it easier for students to understand the material. In the
disagree option, only three people prefer to avoid learning using video. These
respondents may have a visual learning style, so they are not very interested in this
learning. Even so, teachers still have to be able to apply the use of video-based
technology so that they can make the learning atmosphere more effective.

The existence of video-based technology can increase students’ interest in learning
moral principles.
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Researchers have obtained survey results from the distribution of questionnaires
that 31 people voted in agreement because students are more inclined to technology and
practice in understanding. Learning videos are very appropriate for increasing student
interest because the teacher may be unable to explain or describe in real terms about
learning agidah morals. Therefore teachers need media or tools to describe it to
students. Three people chose not to agree because the teachers remembered the tool's
use and the teacher's ability to make videos and search for videos on the internet and
operate them for students. Respondents who disagree are likely not interested in
learning through videos, whereas video media uses expensive instruments because they
use television or screens that can help in learning.

The development of technology makes innovation in learning morals.
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Researchers obtained survey results from several questionnaires on developing
technology-making innovation in learning agidah morals. It is known that 36 people
chose to agree because students can study the material anytime and anywhere to recall
the material that has been presented. It can also advance the abilities that are already
owned so that it gets a superior reaction from students who were previously passive, can
change into the active student, and make learning fun and more enjoyable. Three people
disagreed because the interaction between an educator and students needed to be
improved. So that it will result in delays in the form of the values of the teaching and
learning process. Respondents who disagree are likely to have less mastery of computer
language.
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Using video-based technology greatly facilitates educators in providing students
with an understanding of the material.
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Based on the diagram above, it can be seen that the data was obtained from 50
people. Sixteen people choose to agree strongly, and 31 people choose to agree. Most
respondents strongly agree with video-based technology because it dramatically
facilitates educators providing material to students. Students will better understand the
material presented by educators, for example, through screening a given video. For
respondents who chose to disagree and disagree, they may think that with the use of
video-based technology, the presentation of material cannot be understood by students
if the voice or image is not clear, and this makes it difficult for educators such as
learning video media that are not suitable for the character of the participants. Educated
So, video-based technology can help educators deliver material to students.

Video-based technology helps educators evaluate students to maximize their
understanding of educational implementation.
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From the distribution of the questionnaire conducted by the researcher, the data
obtained in the form of the diagram above where 8 out of 50 people strongly agreed, 38
out of 50 people agreed for video-based technology questions to assist educators in
evaluating students to maximize understanding of educational implementation. This
follows the benefits of video-based technology in education. There are several



advantages over this learning video, namely that it can stimulate the thinking power of
students to easily understand related material that is held through the speed of their
thinking. Learning videos can also be accessed anytime and anywhere so that students
own no space and time limitations during teaching and learning activities. The video
feature can also be tucked into the form of questions or quizzes so that it can elicit a
reciprocal response to the material being taught by the educator.

Utilization of video-based technology can solve problems that exist in learning
aqgidah morals.
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From distributing the questionnaire conducted by the researcher, the data obtained
in the form of the diagram above stated that many chose to agree because the video
explained the material in full and the video that was presented was not too long and
could make it easy for students to understand what the video was about. Problems
teachers and students need help solving can make students look for answers from video-
based technology. For a teacher, teaching is not a problem or something considered
difficult. On the contrary, the teaching process is an enjoyable activity. For respondents
who choose not to agree, it is possible that the respondent has yet to be able to solve the
problem of learning agidah morals by looking at video-based technology. They are
more likely to prefer lecture-based learning.

Using video-based technology in teaching moral values is appropriate in the
current education era.
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From the diagram above, it can be concluded that 35 out of 50 people voted in
agreement because this video-based technology can be accessed anytime and anywhere,
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so there are no space and time limitations owned by students during teaching and
learning activities. The video feature can also be tucked into the form of questions or
quizzes so that it can elicit a reciprocal response to the material being reviewed by the
educator. If we look at the current era of human names, surely there will be no one who
is not familiar with the technology. In this era, we must be good at controlling various
technological platforms to support education. Video-based technology is very
appropriate for use now because students are more inclined to understand audio
methods in learning. The learning process that is applied using video media is
considered to help educators attract the interest or attention of students to foster interest
in learning and help students understand the content of the material taught by the
teacher more quickly.

The use of video-based technology in learning agidah morals
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From the distribution of questionnaires conducted by researchers regarding the
use of video-based technology in learning agidah morals, the data obtained in the form
of the diagram above chose to agree that 32 out of 50 people and 14 out of 50 people
who voted strongly agreed. This means that learning using video is very influential in
students' learning process, especially for the subject of agidah morals. Video-based
learning can make it easier for students to understand the material presented by the
teacher in front of the class. However, of the 50 people who filled out the questionnaire,
two students chose not to agree with this video-based learning, maybe because these
students have a learning style in the form of audio, namely lectures. What educators
have to do is to be able to provide learning that suits students' learning styles, for
example, by utilizing video-based technology, with that students can get both audio and
visual at the same time.

From the ten surveys that the researchers have described, it can be concluded that
the Learning of the Akhlak by Utilizing Video-Based Technology is one of the media in
which the learning process occurs. For communicating with student teachers, video-
based technology helps students understand lessons and make it easier for teachers to
explain the material. Most people agree with the diagram above as an assistant in
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understanding the subject matter and making lessons on the subject of agidah morals. It
can even support learning to be better and more effective. Regarding the Learning of
Akhlak Agidah Using Video-Based Technology, educators must work together because
learning will not be optimal. Therefore they need support from the school and these
students.

The survey results were indeed many who chose or agreed to answer. However, of
the 50 people surveyed, some answered that they disagreed and were mediocre, that is
because maybe in Learning Akhlak Agidah With Utilization of Video-Based
Technology, respondents still have not been able to develop this application for the
teaching and learning process, seen from the survey results above the researcher said
that many respondents were also constrained by the network in opening videos, this was
because there were obstacles or obstacles that students felt might not understand or did
not understand the application of using the application, and in delivering teacher
material have not been able to provide as much as possible to students. Here the
researcher hopes that future researchers will be able to maximize the Learning of
Morals by Utilizing Video-Based Technology for future researchers.

CONCLUSION

Based on the results of the research that has been described in this discussion, it
can be concluded as follows: Learning Agidah Akhlak Using Utilization of Video-
Based Technology Based on the results of the research that has been described in the
discussion, it can be concluded as follows: First, the use of information technology
learning media in the learning process of Agidah Ahlak in Madrasas all educators and
education staff have utilized information technology, but several things have not been
fully utilized both online and offline; Second, the use of information technology
learning media in increasing interest in learning Agidah Ahlak and making students
very enthusiastic in learning in class. Therefore, the researcher hopes for a good
response from the respondents because it is beneficial in research on Learning Akhlak
with the Utilization of Video-Based Technology. With the use of video-based
technology is used as a support in learning. The conclusion that can be drawn from
researchers utilizes various applications that can be used as a means for learning.
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